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Upcoming Speaker Tuesday 5/19 
By Michael Crespo, VP Programs 
 

TUESDAY, MAY. 19TH   

The Psychology of Good Judgment 
Dr. Robert Hogan 
 
With nearly 30 years of experience, Hogan Assessments 
is the global leader in providing comprehensive, re-
search-based personality assessment and consulting. 
Grounded in decades of science, Hogan helps busi-
nesses dramatically reduce turnover and increase 
productivity by hiring the right people, developing key tal-
ent and evaluating leadership potential. Hogan assess-
ments are available in 57 countries and 46 languages, 
and more than half of all Fortune 500 companies have 
used Hogan products. 
 
Dr. Hogan is an international authority on personality as-
sessment, leadership, and organizational effectiveness. 
His theory-based work in personality measurement has 
contributed to the development of socioanalytic theory, 
which maintains that the core of personality is based on 
evolutionary adaptations. He is widely credited with 
demonstrating how personality factors influence organi-
zational effectiveness in a variety of areas, ranging from 
organizational climate and leadership to selection and 
effective team performance. 
 
As an iconoclastic observer of American psychology, Dr. 
Hogan maintains that personality is best examined from 
the perspective of the observer (reputation) rather than 
the actor (a person’s identity). As a consequence, he as-
serts that personality tools should be evaluated in terms 
of how well reputations (defined by personality tests) 
predict behavior on the job and in relationships. 
 
Dr. Hogan is the author of more than 300 journal articles, 
chapters and books including Personality and the Fate of 
Organizations (2006). His recent author, co-author, and 
editing credits also include: The Hogan Guide (2007), 
Personality: Theories and Applications (2008), The 
Handbook of Personality Psychology (1997), The Perils 
of Accentuating the Positive (2009), the Hogan Person-
ality Inventory, the Hogan Development Survey, the Mo-
tives Values and Preferences Inventory, and the Hogan 
Business Reasoning Inventory. 

 

Dr. Hogan received his Ph.D. from the University of Cali-
fornia, Berkeley, specializing in personality assessment. 
He served as McFarlin Professor and chair of the De-
partment of Psychology at The University of Tulsa for 17 
years. Prior to that, Dr. Hogan was professor of Psychol-
ogy and Social Relations at The Johns Hopkins Univer-
sity. He is a fellow of the American Psychological Asso-
ciation and the Society for Industrial/Organizational Psy-
chology. 
 
It’s clear that some peo-
ple have better Judgment 
than others. But what 
sets them apart? Alt-
hough most people would 
say intelligence, that 
doesn’t account for the 
abundance of very smart 
people who continually 
make very bad decisions. 
 
Join Dr. Robert Hogan, 
founder and president of Hogan Assessment Systems, 
for an in-depth discussion on the concept of Judgment 
and its effects on decision-making, post-decision reac-
tions, and organizational effectiveness. 
 

Dr. Hogan has been shaking up the psychological com-
munity since the 1960s. “I have spent my career defend-
ing the study of personality against a seemingly endless 
supply of academic critics.” The first psychologist to 
demonstrate the link between personality and organiza-
tional effectiveness, Dr. Hogan and his wife Joyce 
founded Hogan in 1987. Today, he is the leading author-
ity on personality assessment and leadership. “Personal-
ity is real and determines the careers of individuals and 
the fate of organizations.” 
 
This meeting sponsored by: 
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2015 Presentations 
 
May 19, 2015 

Speaker: Robert Hogan 
Topic: The Psychology of Good Judgment 
 

MPPAW Update 
By Anna Erickson, President 

 
We are so pleased to have Bob Hogan presenting to close out 
the 2014-15 season.  I hope you’ll be able to join us at the Met-
ropolitan Ballroom in Golden Valley.  It should be a great meet-
ing.  In addition to learning more about Dr. Hogan’s cutting 
edge research on Leadership Judgment, we will be electing 
our officers for next fall.  A number of people have stepped for-
ward to offer their time and services, but we still have a few 
slots available.  If you’re interested in serving, please contact 
me at anna.erickson@shl.com. 

Not yet a member?  Renew or join MPPAW for the 2015-2016 
season and pay the member rate for the meeting on May 19. 
 

March Presentation Recap 
By Alex Techy, Co-Secretary 
 

In March, John Kulas and Mana Komai gave a presenta-
tion titled “Economics Meets Applied Psychology.” John 
(I/O psychology) and Mana (Economics) are both profes-
sors at St. Cloud State and their presentation focused on 
their research collaboration. They segmented their 
presentation by first providing background on their re-
spective fields, then discussing their collaboration, and 
finally presenting some practical applications for their 
work.  
 
Given the audience’s familiarity with I/O psychology, 
much of the focus of the background section was on 
economics. Classical economics revolves around the as-
sumption that people are rational, selfish players and 
economic predictions depend on this and other assump-
tions. These rigid assumptions continued to persist until 
the emergence of both behavioral and experimental eco-
nomics, where the idea that people are not always ra-
tional players started to gain traction. While the results of 
economic experiments went against classical economic 
predictions, this led to an increase in collaborations with 
other disciplines outside economics, including psychol-
ogy. The focus of John and Mana’s collaboration is on 
ethical leadership. Very few academic economics arti-
cles discuss leader characteristics (i.e., individual differ-
ences), and the I/O literature hasn’t really focused on 
ethical leadership, so their collaboration has the potential 
to add to the literature in both disciplines.   
 
John and Mana designed a collective action game where 
leaders can privately benefit from deception, and they 
set out to investigate whether followers’ perceptions of 
leaders’ ethics can affect group behavior. In the game, 
there are two possible group investment projects and 

each player must decide whether to invest or not. Both 
projects have different payoffs depending on how many 
players invest. While the best outcome for the group 
would be for everyone to invest, this is not the predicted 
outcome for both projects. The predicted problem for 
project 1 is the coordination problem, where either all 
players invest or nobody does. The predicted problem 
for project 2 is the free-riding problem where nobody in-
vests. These predictions are based on the assumption 
that rational behavior depends on what you think others 
are doing.  
 
Up to this point leader characteristics played no role in 
these predicted outcomes, so this is where psychology 
enters the picture. Now, they want to determine whether 
information about the leader’s ethics affects the outcome 
of the game. Participants were asked to fill out a survey 
regarding their ethics and then randomly assigned to 
groups consisting of three players. All players learn the 
payoff structures for both projects and are told they will 
be randomly assigned to one of these projects. One 
player is then randomly chosen to be the leader, while 
the other two are the followers. There were two experi-
mental treatments: followers either have no knowledge 
or knowledge regarding the leader’s ethical information 
before they make their investment decisions. For treat-
ment 2, followers are informed that their leader scored in 
the lower, middle, or upper third on the ethics survey 
compared to others the sample. 
 
The leader makes both an actual investment decision as 
well as a recommendation to his/her followers. However, 
the recommendation does not have to be the same as 
the leader’s actual decision. Currently, the preliminary 
results suggest that leaders are more likely to deceive 
their followers in treatment 2. Analyzing this further, 
leaders who are introduced as highly ethical are more 
likely to deceive their followers to their own advantage 
rather than benefit the group. Not surprisingly however, 
followers are more likely to follow leaders who are intro-
duced as highly ethical compared to the other classifica-
tions.             
 
John and Mana ended their presentation discussing the 
applications of their research to business. Because be-
havioral economics challenges many of the rigid as-
sumptions of classical economics, such as the rational 
man model, there is real-world relevance for their collab-
oration. They mentioned voluntary behavior (e.g., how to 
get people to contribute more to charities) and initiatives 
to incentivize behavior as beneficiaries of their research. 
 

Member Profile  
By Brittany Marcus-Blank, Co-Secretary 

 
The Spotlight is on… 
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This month’s spotlight is on Tracy Grimme (Shega), a re-
cent Minnesota Mankato State graduate and former co-
secretary of MPPAW who cur-
rently works at Best Buy. Tracy 
has always been passionate 
about the field of psychology but 
also wanted to work in business, 
so when she was exposed to I/O 
psychology she knew immedi-
ately it was the path for her. 
Tracy really enjoyed her experi-
ence earning her Master’s in I/O 
Psychology at Mankato and feels 
it prepared her well for her role at 
Best Buy. When pressed on what specific activities in 
graduate school prepared her most for her current ap-
plied role she cited the consulting challenge and 
MPPAW itself!  Both of these experiences were phenom-
enal in providing Tracy with practical experiences and 
also the opportunity to get to know various people who 
work in this field.  Specifically, the consulting challenge 
is an annual event where a company gives Mankato stu-
dents a real RFP and different groups of students pre-
sent their proposals to executives at the company. Tracy 
found the experience of applying the knowledge learned 
in the classroom to a real life problem and the practice of 
presenting to company executives an extremely reward-
ing learning experience.  She also encourages all gradu-
ate students to participate in networking events, such as 
MPPAW, in order to increase exposure to applied pro-
fessionals and broaden your individual network. 
 
At Best Buy Tracy is pleasantly surprised with the variety 
of projects she has had the chance to work on during her 
short tenure at the organization. She enjoys working with 
colleagues with different backgrounds, such as HR gen-
eralists, people working on the Legal team, people with 
MBA’s, etc., because they bring a different perspective 
that prompts her to approach problems in new and excit-
ing ways. Additionally, Tracy has enjoyed putting to use 
what she has learned from past work experiences and 
internships. For example, Best Buy uses Success Factor 
software and Tracy has found it very interesting to work 
on the consumer side as she previously interned with 
Success Factors.  
 
Tracy encourages graduate students interested in an ap-
plied career to network and diversify their internship ex-
periences. The act of reading this newsletter means you 
are already doing something right; take advantage of the 
network MPPAW can provide! Additionally, she recom-
mends gaining experience in both internal and external 
roles. Tracy feels lucky to already have gained both in-
ternal and external experience thus far in her career- for 
example in her current internal position at Best Buy, and 
also to have had external consulting experience working 
at Federal Management Partners in Alexandria, Virginia. 
The more variety one is exposed to as a student and a 

practitioner, the better prepared one will be for the vari-
ety of scenarios one encounters in a full time role; 
whether it is internal or external.  Tracy also advises 
practitioners to take advantage of interns and new hires. 
New graduates can bring a fresh perspective to work-
place issues. Having a diverse set of opinions and expe-
riences can add real value to a work team. Tracy was a 
pleasure to speak with and is an excellent example of 
how MPPAW can help develop graduate students into 
successful applied professionals.  
 

Announcements 

By Amanda Montgomery, VP Communications 

 

 
MPPAW Mentoring Program- 
 
It was another great year for the MPPAW Mentoring Program!  
Started in 2011 by Sarah Hezlett and Naomi Scott, the Mentor-
ing Program continues to be an exciting benefit of membership 
and an important addition to the myriad opportunities that 
MPPAW offers. The goals of the program are to: 
 Facilitate education and information exchange among 

practitioners at different levels of career experience 
(especially pertaining to career advice and direction). 

 Support the advancement of the field of applied psy-
chology by helping to grow new professionals in the 
field. 

 Provide informal advisers to help emerging profes-
sionals succeed and grow in the MPPAW environ-
ment and beyond. 

 
This year, Megan Brogger of Lumin Advantage Consulting and 
Meghan Kofoed of RESOURCE, Inc (who were matched as 
mentor and mentee in 2012!), co-chaired the program, which 
matched 44 members in one-on-one relationships!  This is the 
highest rate of participation to date and we want to thank all of 
you who committed to and engaged in the program.  Addition-
ally, John Fennig of DRI Consulting facilitated a monthly group 
mentoring program with about 6-10 members to discuss vari-
ous topics of applied and consulting psychology.   
 
In addition to an initial orientation to get people started off on 
the right foot, participants were provided with resources to set 
goals, a mid-program discussion guide to benchmark how the 
relationship was going, and an opportunity to have some fun 
and connect with other Mentoring Program participants at a 
bowling event this winter. 
 
Megan & Meghan look forward to transitioning the program 
over to Amy Stellmack and Sarah Remakel, who shadowed 
them this year, and hope you will join in the fun next year! 
 
 

 
 
Please forward this newsletter and email to anyone who may 
be interested in attending MPPAW meetings! 
 
The MPPAW Membership Form is located on our website, 

www.mppaw.org/membership-form/ 

 

MPPAW is now on Twitter!  

http://www.mppaw.org/
https://twitter.com/MPPAW
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MPPAW now has a new fledgling twitter account. Are you on 
Twittter? If so follow us on @MPPAW today. 

 
MPPAW on Facebook 
 
MPPAW recently started a Facebook page to give you  
more ways to keep in touch. If you are looking for another way 
to keep up-to-date with MPPAW, this is another alternative to  
receive timely information, news, networking and more. 

 
Minnesota Organization Development Network (MNODN) 
 
MPPAW benefits include getting the membership rates at our 
“partner” network, MNODN (Minnesota Organizational Devel-
opment Network). MNODN’s meetings are from 5:30 – 7:30 on 
the first Thursday of the month and are held at the University of 
St. Thomas’ downtown Mpls campus. MNODN’s information 
can be found at: http://www.mnodn.org/ 
 

MPPAW LinkedIn Group 
 
If you are on LinkedIn, search for MPPAW under groups and 
become a member today! The group is expanding weekly and 
we look forward to seeing you there for discussion, news, and 
networking. We now have over 500 participants in the group. 

 
Continuing Education Credits 

 
For Licensed Psychologists needing to 
meet the CEU requirements of the Min-
nesota Board of Psychology, attendance 
at each MPPAW event has been accred-
ited at 1.5 hours of continuing education 
credit.  Your membership dues cover all the expenses for the 
MPPAW year (fall to spring), up to 10.5 CEU credits.  Docu-
mentation is provided upon attendance at the monthly meeting. 

 
Announcements and Job Postings 
 
See mppaw.org/jobs for recent job postings! MPPAW is your re-
source for distributing information of interest to the applied psy-
chology community in the Twin Cities. If you would like to include 
an announcement in future MPPAW newsletters, or post a job 
opening, event, or other information on the MPPAW website, 
please contact the VP Communications, at amandamontgom-
ery17@gmail.com. 
 
 

Be sure to look for updates online in the 
coming weeks at www.mppaw.org! 
 

 
 
 
 
 

 
Format of Meetings 
Meetings begin at 5:30 p.m. with a social hour, followed by the presentation at 6:20 p.m.  The meeting will conclude at 
7:45 p.m. 

 

New Meeting Fees: 

A fee of $20.00 per MPPAW member and $40.00 per non-member ($10.00 student members and $20.00 for student non-
members) covers food at the social hour, as well as helping with the costs associated with the presentation that evening. 

 
How to Get There…  
This month, the meeting will take place at the Metropolitan Ballroom, in Minneapolis. Details regarding our new on-go-
ing location/venue will be communicated as soon as possible.  See: http://www.damicocatering.com/cateringvenues/met-
ropolitan.aspx for more information.  
  

 
 
MPPAW Website:    www.mppaw.org 
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